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Respondents Number of
respondents

Number of re-
sponses per
respondent

Avg. burden
per response

(in hrs.)

Employees and Representatives ................................................................................................. 290 1 12/60
Employers .................................................................................................................................... 160 1 12/60

Dated: December 5, 2001.
Nancy E. Cheal,
Acting Associate Director for Policy, Planning
and Evaluation, Centers for Disease Control
and Prevention.
[FR Doc. 01–30759 Filed 12–12–01; 8:45 am]
BILLING CODE 4163–18–P

DEPARTMENT OF HEALTH AND
HUMAN SERVICES

Centers for Disease Control and
Prevention

[30 DAY–02–02]

Agency Forms Undergoing Paperwork
Reduction Act Review

The Centers for Disease Control and
Prevention (CDC) publishes a list of
information collection requests under
review by the Office of Management and
Budget (OMB) in compliance with the
Paperwork Reduction Act (44 U.S.C.
chapter 35). To request a copy of these
requests, call the CDC Reports Clearance
Officer at (404) 639–7090. Send written
comments to CDC, Desk Officer, Human
Resources and Housing Branch, New
Executive Office Building, Room 10235,
Washington, DC 20503. Written
comments should be received within 30
days of this notice.

Proposed Project: Willingness to Pay
Project—NEW—Epidemiology Program
Office (EPO), Centers for Disease
Control and Prevention (CDC). The
mission of the Prevention Effectiveness
Branch is to provide information and
training to build internal and external
capacity in economic and decision
sciences.

This project will use qualitative and
quantitative research to develop and test
informational approaches (educational
materials or product labeling) to educate
consumers about food safety issues,

develop and test survey instruments and
test experimental protocols to be used in
the main quantitative data collection;
provide a nationally-representative
estimate of consumer willingness to pay
for (a) Publicly-provided reductions in
the probability of contracting foodborne
illnesses; (b) reductions in severity of
symptoms associated with foodborne
illnesses, and (c) materials that facilitate
private, defensive precautions against
foodborne illness during home food
preparation (e.g., meat thermometers,
antibacterial soaps and cutting boards).
Estimate the effect of education
programs and product labeling on
willingness to pay for the reductions;
compare the empirical estimates of the
above mentioned consumer willingness
to pay derived from a conjoint analysis
instrument and a simulated marketplace
experiment.

Public awareness and stated concern
regarding foodborne illnesses have
increased rapidly over the past decade.
The general public, while seemingly
well-informed and concerned about
some relevant food safety issues, appear
unknowledgeable or ill-informed about
emerging issues. The Food Safety
Survey data suggest that information
provided to consumers at the point of
purchase may be a fruitful means of
educating the public about food safety,
and analyses of consumer purchase data
indicate that health-related information
provided at the point of purchase can
make significant long-term changes in
purchasing behavior.

While providing health-related
information about food has been the
focus of major policy initiatives in the
last few years, little empirical economic
research has attempted to understand
the market and welfare effects of
different health information policies. In
addition, previous research does not

address the distribution of effects across
different consumers. Policy makers and
food manufacturers cannot provide
labels that satisfy everyone’s
information desires while
simultaneously catering to consumers’
cognitive and time constraints. As a
result, policy makers need to
understand how different sectors of the
consumer population will be affected,
particularly those members of the
population who face relatively high
food safety risks.

The lack of information hinders
policy makers from making informed
decisions on the proper allocation of
resources in this area since the benefits
or reducing the risk of illness are not
well known. Not having the information
readily available makes cost-
effectiveness and cost-benefit analyses
difficult to do as well as resource-
intensive. This data collection effort
will reduce this burden by making data
available to researchers for use in
program and policy evaluation. If this
data collection effort were not to take
place, agencies will either have to
continue to piece together data when
conducting economic analyses of food
safety policies and regulations, or they
will fund a large-scale effort like the one
being proposed. Another large-scale
effort would be a waste of public funds.
Providing consumers information about
the risks and about protective measures
allows consumers to more accurately
assess how much they would pay for
reductions in this risk, but more
importantly, it also informs the
consumer as to what the risks are and
how they can protect themselves. This
information is important since the
consumer is the last line of defense in
the campaign against foodborne
illnesses. The total estimated burden is
1500 hours.

Respondents Number of
respondents

Number of re-
sponses per
respondent

Average bur-
den per re-

sponse
(in hours)

Survey respondents ..................................................................................................................... 3300 1 20/60
Virtual shopping respondents ...................................................................................................... 600 1 40/60
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Dated: December 5, 2001.
Nancy E. Cheal,
Acting Associate Director for Policy, Planning
and Evaluation, Centers for Disease Control
and Prevention.
[FR Doc. 01–30760 Filed 12–12–01; 8:45 am]
BILLING CODE 4163–18–P

DEPARTMENT OF HEALTH AND
HUMAN SERVICES

Centers for Disease Control and
Prevention

[30DAY–09–02]

Agency Forms Undergoing Paperwork
Reduction Act Review

The Centers for Disease Control and
Prevention (CDC) publishes a list of
information collection requests under
review by the Office of Management and
Budget (OMB) in compliance with the
Paperwork Reduction Act (44 U.S.C.
chapter 35). To request a copy of these
requests, call the CDC Reports Clearance
Officer at (404) 639–7090. Send written
comments to CDC, Desk Officer, Human
Resources and Housing Branch, New
Executive Office Building, Room 10235,
Washington, DC 20503. Written
comments should be received within 30
days of this notice.

Proposed Project: NIOSH Website for
Kids and Teens—New—The National
Institute for Occupational Safety and
Health (NIOSH), Centers for Disease
Control and Prevention (CDC). The
mission of the National Institute for
Occupational Safety and Health is to
promote safety and health at work for all
people through research and prevention.

The goal of this project is to develop
a more effective means of
communicating NIOSH occupational
safety and health (OSH) information to

youth via the NIOSH Website for Kids
and Teens. NIOSH research indicates
that approximately 80% of youths are
employed at some point before they
leave high school. Research also
indicates that despite being prevented
by child labor laws from engaging in the
most dangerous occupations, teens have
a higher rate of injury per hour worked
than adults. Each year, 70 teens die from
work injuries. Another 200,000 are
injured on the job each year. Of these,
about 100,000 are injured seriously
enough to require emergency room
treatment.

This project will identify effective
promotional methods to assure a high
level of awareness of the NIOSH
Website for Kids and Teens among
youth and to generate a high volume of
first-time visitors to the website. This
project will also develop enhanced
website content to increase the
relevance of the NIOSH Website for Kids
and Teens for the youth audience and
to insure repeated visits to the website.
The Theory of Planned Behavior (TPB)
will be used to guide the assessment of
youth attitudes and intentions regarding
the usage of an OSH website. This
information will be used to tailor
promotional messages to increase their
appeal to youth who report that they
would not be likely to visit an OSH
website. The effectiveness of the
tailored promotional messages will be
contrasted with that of untailored
messages.

Due to significant differences in
cognitive and emotional development,
the youth audience targeted by this
study will be segmented into three age
groups, 5–8, 9–14, and 15–19. These age
groups roughly correspond to
elementary, middle, and high school.

Different website content will be
developed for each age group.

Since youth from rural and urban
backgrounds have different
opportunities for employment, it is
expected that youth from these two
areas will have different OSH
information needs. This study will
recruit representative samples of youth
from both rural and urban areas.
Differences found between youth from
these two areas will be used to tailor
website content for each group. The
impact of this tailoring will be assessed
by systematically matching and
mismatching this tailored content with
representative samples of youth from
each area.

The aims of this project will be
accomplished in three phases: (1)
Representative samples from each of
three targeted age groups (5–8, 9–14,
15–19) will be surveyed regarding their
preferences for website content, style,
promotional channels, behavioral
intentions, behavioral norms, and
perceived behavioral constraints; (2)
Pretesting of enhanced OSH website
content and format developed by this
study on representative samples of the
targeted age groups and of promotional
materials; (3) A promotional campaign
using a 3 (elementary, middle, and high
school age groups) × 2 (tailored
promotional messages, untailored
promotional messages) × 2 (rural, urban)
design. Promotional messages will be
placed in venues (such as magazines or
television programs) that have youth
oriented content. The effectiveness of
these promotional channels and
messages will be determined by
monitoring the volume of visits to the
respective internet portal pages for the
NIOSH Website for Kids and Teens. The
total estimated burden is 3,000 hours.

Type of survey Type of
respondents

Number of re-
spondents

Number of re-
sponses/re-
spondent

Avg. burden/
response
(in hrs.)

Audience Need Preference Survey ................ Elementary, and middle, and high school
students.

750 1 2

Pretesting ........................................................ Elementary, middle, and high school stu-
dents.

750 1 2

Dated: December 5, 2001.

Nancy E. Cheal,
Acting Associate Director for Policy, Planning
and Evaluation, Centers for Disease Control
and Prevention.
[FR Doc. 01–30761 Filed 12–12–01; 8:45 am]

BILLING CODE 4163–18–P

DEPARTMENT OF HEALTH AND
HUMAN SERVICES

Centers for Disease Control and
Prevention

[30DAY–06–02]

Agency Forms Undergoing Paperwork
Reduction Act Review

The Centers for Disease Control and
Prevention (CDC) publishes a list of

information collection requests under
review by the Office of Management and
Budget (OMB) in compliance with the
Paperwork Reduction Act (44 U.S.C.
Chapter 35). To request a copy of these
requests, call the CDC Reports Clearance
Officer at (404) 639–7090. Send written
comments to CDC, Desk Officer, Human
Resources and Housing Branch, New
Executive Office Building, Room 10235,
Washington, DC 20503. Written
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