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Rojay World Freight, Inc., One
Industrial Plaza, Bldg. B, Valley Stream,
NY 11581. Officers: Anthony Zafferese,
Secretary, Patricia Kelly, Vice President
(Qualifying Individuals), Roy Magee,
Managing Director.

Ocean Freight Forwarder—Ocean
Transportation Intermediary
Applicants

Technology Ventures Incorporated,
25200 Malvina, Warren, MI 48089.
Officers: Bradford J. Pulleyblank,
Logistics Specialist (Qualifying
Individual), Constance E. Blair,
President.

Earthlink Cargo And Customs Service,
3915 W. 102nd Street, #204, Inglewood,
CA 90303. Pete Pang, Sole Proprietor.

Intercorp Forwarders, Ltd., 250 Eighth
Avenue, Apt. #2, Sea Cliff, Long Island,
NY 11579. Officers: Robert Stettner,
President (Qualifying Individual).

Dated: April 16, 2004.

Bryant L. VanBrakle,

Secretary.

[FR Doc. 04-9083 Filed 4-21-04; 8:45 am]
BILLING CODE 6730-01-P

FEDERAL RESERVE SYSTEM

Change in Bank Control Notices;
Acquisition of Shares of Bank or Bank
Holding Companies

The notificants listed below have
applied under the Change in Bank
Control Act (12 U.S.C. 1817(j)) and
§ 225.41 of the Board’s Regulation Y (12
CFR 225.41) to acquire a bank or bank
holding company. The factors that are
considered in acting on the notices are
set forth in paragraph 7 of the Act (12
U.S.C. 1817(j)(7)).

The notices are available for
immediate inspection at the Federal
Reserve Bank indicated. The notices
also will be available for inspection at
the office of the Board of Governors.
Interested persons may express their
views in writing to the Reserve Bank
indicated for that notice or to the offices
of the Board of Governors. Comments
must be received not later than May 6,
2004.

A. Federal Reserve Bank of Atlanta
(Sue Costello, Vice President) 1000
Peachtree Street, N.E., Atlanta, Georgia
30303:

1. Salvador Lawrence Diesi, Sr.,
Elaine Diesi Ardoin, Joseph William
Diesi, Joseph Charles Diesi, Sr., Samuel
Charles Diesi, Joseph Charles Diesi, Jr.,
and Linda Diesi Cornette, all of
Opelousas, Louisiana, Frank James
Diesi, II, and Thomas Robert Diesi, both
of Breaux Bridge, Louisiana, and

Salvador Lawrence Diesi, Jr., Lafayette,
Louisiana; to acquire additional voting
shares of American Bancorp, Inc.,
Opelousas, Louisiana, and thereby
indirectly acquire voting shares of
American Bank and Trust Company,
Opelousas, Louisiana.

Board of Governors of the Federal Reserve
System, April 16, 2004.
Jennifer J. Johnson,
Secretary of the Board.
[FR Doc. 04—9100 Filed 4-21-04; 8:45 am]
BILLING CODE 6210-01-S

FEDERAL RESERVE SYSTEM

Formations of, Acquisitions by, and
Mergers of Bank Holding Companies

The companies listed in this notice
have applied to the Board for approval,
pursuant to the Bank Holding Company
Act of 1956 (12 U.S.C. 1841 et seq.)
(BHC Act), Regulation Y (12 CFR Part
225), and all other applicable statutes
and regulations to become a bank
holding company and/or to acquire the
assets or the ownership of, control of, or
the power to vote shares of a bank or
bank holding company and all of the
banks and nonbanking companies
owned by the bank holding company,
including the companies listed below.

The applications listed below, as well
as other related filings required by the
Board, are available for immediate
inspection at the Federal Reserve Bank
indicated. The application also will be
available for inspection at the offices of
the Board of Governors. Interested
persons may express their views in
writing on the standards enumerated in
the BHC Act (12 U.S.C. 1842(c)). If the
proposal also involves the acquisition of
a nonbanking company, the review also
includes whether the acquisition of the
nonbanking company complies with the
standards in section 4 of the BHC Act
(12 U.S.C. 1843). Unless otherwise
noted, nonbanking activities will be
conducted throughout the United States.
Additional information on all bank
holding companies may be obtained
from the National Information Center
website at www.ffiec.gov/nic/.

Unless otherwise noted, comments
regarding each of these applications
must be received at the Reserve Bank
indicated or the offices of the Board of
Governors not later than May 17, 2004.

A. Federal Reserve Bank of New
York (Jay Bernstein, Bank Supervision
Officer) 33 Liberty Street, New York,
New York 10045—0001:

1. North Fork Bancorporation, Inc.,
Melville, New York; to merge with
GreenPoint Financial Corp., and thereby

indirectly acquire GreenPoint Bank,
both of New York, New York.

In connection with this application,
Applicant also has applied to acquire
GreenPoint Community Development
Corp., New York, New York, and
thereby engage in community
development activities, pursuant to
section 225.28(b)(12)(i) of Regulation Y.

Board of Governors of the Federal Reserve
System, April 16, 2004.

Jennifer J. Johnson,

Secretary of the Board.

[FR Doc. 04-9101 Filed 4-21-04; 8:45 am]
BILLING CODE 6210-01-S

FEDERAL TRADE COMMISSION

Contact Lens Study

AGENCY: Federal Trade Commission.

ACTION: Notice and request for public
comment.

SUMMARY: In the Fairness to Contact
Lens Consumers Act (“the Act), 15
U.S.C. 7601 et seq., which provides for
the availability of contact lens
prescriptions to patients and the
verification of contact lens prescriptions
by prescribers, Congress required the
Federal Trade Commission (the
“Commission” or “FTC”) to conduct a
study (“Contact Lens Study” or the
“Study”’) of the strength of competition
in the sale of prescription contact
lenses. In connection with preparation
of the Study, the Commission is
requesting public comment on several
relevant issues.

DATES: Public comments must be
received on or before June 24, 2004.

ADDRESSES: Interested parties are
invited to submit written comments.
Comments should refer to “Contact Lens
Study, Project No. V040010,” to
facilitate the organization of comments.
A comment filed in paper form should
include this reference both in the text
and on the envelope, and should be
mailed or delivered to the following
address: Federal Trade Commission/
Office of the Secretary, Room H-159
(Annex L), 600 Pennsylvania Avenue,
NW., Washington, DC 20580. Comments
containing confidential material must be
filed in paper form, as explained in the
SUPPLEMENTARY INFORMATION section.
The FTC is requesting that any comment
filed in paper form be sent by courier or
overnight service, if possible, because
U.S. postal mail in the Washington area
and at the Commission is subject to
delay due to heightened security
precautions. Comments filed in
electronic form (except comments
containing any confidential material)
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should be sent to the following e-mail
box: contactlensstudy@ftc.gov.

The FTC Act and other laws the
Commission administers permit the
collection of public comments to
consider and use in this proceeding as
appropriate. All timely and responsive
public comments, whether filed in
paper or electronic form, will be
considered by the Commission, and will
be available to the public on the FTC
Web site, to the extent practicable, at
www.ftc.gov. As a matter of discretion,
the FTC makes every effort to remove
home contact information for
individuals from the public comments it
receives before placing those comments
on the FTC Web site. More information,
including routine uses permitted by the
Privacy Act, may be found in the FTC’s
privacy policy, at http://www.ftc.gov/
fte/privacy.htm.

FOR FURTHER INFORMATION CONTACT:
Requests for additional information
should be addressed to Maureen
Ohlhausen or James Cooper, Federal
Trade Commission, Office of Policy
Planning, 600 Pennsylvania Avenue,
NW., Washington, DC 20580.
Telephone: 202—-326-2632 (Maureen
Ohlhausen) or 202—-326-3367 (James
Cooper); e-mail:
JC_contactlensstudy@ftc.gov or
MO_contactlensstudy@ftc.gov.

SUPPLEMENTARY INFORMATION:
I. Background

On December 6, 2003, President Bush
signed the Fairness to Contact Lens
Consumers Act (“the Act”’).? Among
other things, the Act requires that
prescribers—such as optometrists and
ophthalmologists—provide contact lens
prescriptions to their patients upon the
completion of a contact lens fitting.2
The Act also mandates that prescribers
verify contact lens prescriptions to
third-party contact lens sellers who are
authorized by consumers to seek such
verification.? The Act directs the
Commission to prescribe implementing
rules.*

The Act also directs the Commission
to conduct a study to examine the
strength of competition in the sale of
prescription contact lenses, including
an examination of several specified
issues.5 The Commission today solicits
public comments on these issues, as set
forth in section II below.

115 U.S.C. 7601 et seq.; Pub. L. 108-164.
2]d. at 7601.

31d. at 7061, 7603.

41d. at 7607.

51d. at 7609.

II. Request for Public Comments

In the Act, Congress directed the
Commission to undertake a study
examining the following issues related
to the strength of competition in the sale
of prescription contact lenses: (1) The
incidence of exclusive relationships
between prescribers or sellers and
contact lens manufacturers and the
impact of such relationships on
competition; (2) The difference between
online and offline sellers of contact
lenses, including price, access, and
availability; (3) The incidence, if any, of
contact lens prescriptions that specify
brand name or custom labeled contact
lenses, the reasons for the incidence,
and the effect on consumers and
competition; (4) The impact of the
Federal Trade Commission Eyeglass
Rule (16 CFR Part 456 et seq.) on
competition, the nature of enforcement
of the rule, and how such enforcement
has impacted competition; and (5) Any
other issue that has an impact on
competition in the sale of prescription
contact lenses.®

In connection with the Contact Lens
Study, the Commission particularly is
interested in receiving comment on the
questions that follow. These questions
are designed to assist the public and
should not be construed as a limitation
on the issues on which public comment
may be submitted. Responses to these
questions should cite the numbers and
subsection of the questions being
answered. For all comments submitted,
please submit any relevant data,
statistics, or any other evidence upon
which those comments are based.

With regard to the following
questions: (1) Prescribers include eye
care practitioners (i.e.,
ophthalmologists, optometrists, or other
persons permitted under state law to
issue prescriptions for contact lenses)
that sell contact lenses, as well as
optical chains and other retailers that
offer eye care practitioner services and
sell contact lenses; (2) sellers include
bricks-and-mortar retailers, as well as
mail order and Internet firms that sell
contact lenses, but do not offer any eye
care practitioner services.

Exclusive Relationships

1. Please comment on the incidence of
exclusive manufacturer-prescriber and
manufacturer-seller relationships: (a)
How common is it for a contact lens
manufacturer to sell only to prescribers,
to the exclusion of sellers? (b) How
common is it for a contact lens
manufacturer to sell only to sellers, to
the exclusion of prescribers? (c) If a

61d.

contact lens manufacturer sells only to
prescribers or sellers, what type of
limitations and restrictions on re-sale
typically are found in such agreements?
(d) How common is it for prescribers to
agree to prescribe only certain
manufacturers’ contact lenses? (e) Do
the manufacturers that are parties to
agreements in question (d) restrict the
sales they make to sellers and
prescribers that are not parties to the
type of agreements in (d)?

2. Please comment on whether contact
lens prescribers advertise their
willingness to provide prescriptions for
contact lenses available from competing
prescribers and sellers: (a) How
prevalent is prescriber advertisement of
willingness to prescribe contact lenses
available through other prescribers and
sellers? (b) How prevalent is consumer
awareness of prescribers’ willingness to
prescribe contact lenses available from
alternative prescribers and sellers? (c)
Are consumers able to shop for
prescribers that will prescribe contact
lenses available from alternative
prescribers and sellers? (d) What role do
state regulatory or self-regulatory bodies
play in controlling prescriber
advertisements, especially with respect
to a prescriber’s willingness to prescribe
contact lenses that are available from
alternative prescribers and sellers? (e)
Do manufacturers advertise directly to
consumers that their contact lenses are
available both from sellers and
prescribers? (f) Do sellers advertise that
lenses may be purchased from sellers
that are not prescribers?

3. Are there instances where exclusive
relationships have prevented market
entry by a manufacturer, seller, or
prescriber?

4. Please comment on the market
shares of prescribers, sellers, and
manufacturers: (a) What are the national
and local market shares of contact lens
manufacturers? (b) What are the
national and local market shares of
sellers? (c) What are the local market
shares of contact lens sales by
prescribers? (d) Are there instances
where a specific prescriber (including
different eye care practitioners
associated with the same chain or
retailer) issues a substantial share of
contact lens prescriptions at a local
level?

5. Please comment on the benefits, if
any, associated with exclusive
manufacturer-prescriber and
manufacturer-seller relationships: (a) To
what extent do exclusive relationships
lower costs for manufacturers and/or for
sellers and prescribers, and to what
extent are these cost savings passed on
to consumers? (b) What role do
exclusive relationships play in assuring
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that sellers or prescribers give a
manufacturer’s contact lenses the
desired level of promotion? (c) What
role do exclusive relationships play in
assuring that sellers or prescribers
provide customers with the level of
service that manufacturers desire to
accompany their contact lenses? (d)
What role do exclusive relationships
play in discouraging sellers and
prescribers from “free-riding” off the
promotional or customer service efforts
provided by other sellers or prescribers?

6. Please comment on how, if at all,
current patterns of exclusive
relationships may change in response to
the Act.

7. Please provide any other
information regarding the impact of the
exclusive relationships on competition.

Online and Offline Sellers

8. Are there differences in the prices
charged for similar contacts lenses by
online and offline merchants?

9. Are there any cost advantages
associated with selling contact lenses
online versus offline?

10. Please comment whether
consumers find it more convenient to
purchase contact lenses online or
offline: (a) Do consumers save time by
purchasing their contacts online rather
than at an offline store, or vice-versa? (b)
What is the value consumers place on
any time savings? (c¢) Do consumers find
greater lens availability online or
offline? (d) Irrespective of any time
savings, do consumers find it more
convenient to purchase contact lenses
online rather than at an offline store, or
vice-versa? (e) Do consumers who
purchase contact lenses from online
sellers differ from consumers who
purchase from bricks-and-mortar sellers
and prescribers with regard to income,
education, geographic location, or any
other attribute? (f) What is the cost to
consumers of home delivery of contact
lenses?

11. Do consumers who purchase
contact lenses from offline sellers have
any differing concerns with regard to
the quality of the lenses they receive
from those who purchase contact lenses
online?

12. Please comment on the extent to
which online and offline contact lens
sellers compete: (a) To what extent are
offline contact lens sellers’ pricing
decisions affected by prices offered by
online sellers? (b) To what extent are
online contact lens sellers’ pricing
decisions affected by prices offered by
offline sellers? (c) To what extent do
prices charged for identical contact
lenses vary among online sellers, and is
the variance any greater or smaller than
that found between prices offered by

offline sellers? (d) Are some online
sellers perceived by customers as
preferable to other online sellers in
terms of customer service, ease of
shopping, trustworthiness, or any other
non-price characteristic? (e) Are some
offline sellers perceived by customers as
preferable to other offline sellers in
terms of customer service, ease of
shopping, trustworthiness, or any other
non-price characteristic? (f) Do contact
lens manufacturers charge different
prices to online and offline sellers? (g)
If there are differences in the prices
manufacturers charge to online and
offline sellers, to what extent do they
reflect differences in the cost of serving
online and offline sellers, and/or
different levels of customer service and
promotion provided by online and
offline sellers?

13. Please provide any other
information regarding the difference
between online and offline sellers of
contact lenses.

Prescriptions That Specify Brand Name
or Custom Labeling

14. Please comment on the incidence
of brand name and custom label contact
lens prescriptions: (a) What is the
incidence of contact lens prescriptions
that specify a brand name? (b) What is
the incidence of contact lens
prescriptions for custom labeled contact
lenses? (c) Is the incidence of the
prescribing practices in (a) and/or (b)
increasing or decreasing? (d) Please
comment on how, if at all, current
patterns of prescriptions requiring brand
name or custom-labeled contact lenses
may change in response to the Act.

15. What are the benefits of contact
lens prescriptions that specify a brand
name or custom labeled contact lenses?
What are the costs of contact lens
prescriptions that specify a brand name
or custom labeled contact lenses?

16. What role do state laws or
regulations play in determining what a
prescriber must include on a
prescription, including whether a
prescription must contain a brand
name?

17. What is the incidence of brand
name or custom labeled contact lenses
being available only through the
prescriber?

18. How prevalent is consumer
awareness that a prescriber may
prescribe custom labeled or brand name
lenses that are available only from the
prescriber?

19. Please comment on whether
contact lens prescribers advertise their
ability to prescribe custom labeled
lenses or their willingness to prescribe
contact lenses available from a variety of
sellers: (a) How prevalent are prescriber

advertisements that they prescribe
custom labeled lenses or advertisements
that they prescribe contact lenses
available from a variety of sellers? (b)
Are consumers able to shop for
prescribers based on whether they
prescribe custom labeled contact lenses
or contact lenses available from a
variety of sellers? (c) What role do state
regulatory or self-regulatory bodies play
in controlling prescriber advertisements
with respect to their ability to prescribe
custom labeled lenses or their
willingness to prescribe contact lenses
available from a variety of sellers?

20. Please provide any other
information regarding the impact on
competition of prescriptions that specify
brand name or custom labeled contact
lenses.

Impact of the FTC Eyeglass Rule on
Competition

21. Describe the state of competition
in the market for the retail sale of
prescription eyeglasses at the time that
the Commission issued the Eyeglass
Rule in 1978, including, but not limited
to, a description of the products
included in the market, the market’s
geographic scope (e.g., national,
regional, local), the market shares of
firms, and any barriers to entry.

22. Referring to the factors listed in
question 21, describe how competition
in the market for the retail sales of
prescription eyeglasses has changed
since the Commission issued the
Eyeglass Rule in 1978.

23. To what extent are the differences
in competition in the market for the
retail sale of prescription eyeglasses
since 1978 attributable to the following
factors: (a) Changes in federal law,
including the issuance and enforcement
of the Eyeglass Rule; (b) changes in state
law; (c) changes in industry standards or
trade association rules or policies; (d)
changes in technology; or (e) other
changes in the marketplace?

24. To the extent that the changes in
competition in the market for the retail
sale of prescription eyeglasses since
1978 are attributable to the issuance and
enforcement of the Eyeglass Rule,
identify the specific Rule provisions
that have affected competition, how
those provisions have affected
competition, and the extent of the effect
on competition.

25. Has the issuance and enforcement
of the Eyeglass Rule affected prices in
the market for the retail sale of
prescription eyeglasses? If so, how and
to what extent?

26. Has the issuance and enforcement
of the Eyeglass Rule caused or prompted
states to change their laws or policies
regarding prescription eyeglasses? If so,
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what changes were made and what
effect did they have?

27. Has the issuance and enforcement
of the Eyeglass Rule caused or prompted
private entities (e.g., trade associations)
to change their rules or policies relating
to prescription eyeglasses? If so, what
changes were made and what effect did
they have?

28. Please provide any other
information regarding the impact on
competition of the Eyeglass Rule.

Other Issues Related to Competition in
the Sale of Prescription Contact Lenses

29. Do state licensing requirements
affect out-of-state sellers’ abilities to
compete with in-state sellers or
prescribers for the sale of prescription
contact lenses?

30. What role do state licensing
requirements applicable to sellers of
contact lenses play in protecting
consumers?

31. Please provide any other
information regarding issues that affect
competition in the sale of prescription
contact lenses.

All persons are hereby given notice of
the opportunity to submit written data,
views, facts, and arguments addressing
the issues raised by this Notice. Written
comments must be submitted on or
before June 24, 2004. Comments should
refer to “Contact Lens Study, Project No.
V040010, to facilitate the organization
of comments. A comment filed in paper
form should include this reference both
in the text and on the envelope, and
should be mailed or delivered to the
following address: Federal Trade
Commission/Office of the Secretary,
Room H-159 (Annex L), 600
Pennsylvania Avenue, NW.,
Washington, DC 20580. If the comment
contains any material for which
confidential treatment is requested, it
must be filed in paper (rather than
electronic) form, and the first page of
the document must be clearly labeled
“Confidential.”” The FTC is requesting
that any comment filed in paper form be
sent by courier or overnight service, if
possible, because U.S. postal mail in the
Washington area and at the Commission
is subject to delay due to heightened
security precautions. Comments filed in
electronic form should be sent to the

7 Commission Rule 4.2(d), 16 CFR 4.2(d). The
comment must be accompanied by an explicit
request for confidential treatment, including the
factual and legal basis for the request, and must
identify the specific portions of the comment to be
withheld from the public record. The request will
be granted or denied by the Commission’s General
Counsel, consistent with applicable law and the
public interest. See Commission Rule 4.9(c), 16 CFR
4.9(c).

following e-mail box:
contactlensstudy@ftc.gov.

The FTC Act and other laws the
Commission administers permit the
collection of public comments to
consider and use in this proceeding as
appropriate. All timely and responsive
public comments, whether filed in
paper or electronic form, will be
considered by the Commission, and will
be available to the public on the FTC
Web site, to the extent practicable, at
www.ftc.gov. As a matter of discretion,
the FTC makes every effort to remove
home contact information for
individuals from the public comments it
receives before placing those comments
on the FTC Web site. More information,
including routine uses permitted by the
Privacy Act, may be found in the FTC’s
privacy policy, at http://www.ftc.gov/
fte/privacy.htm.

By direction of the Commission.

Donald S. Clark,

Secretary.

[FR Doc. 04-9156 Filed 4—21-04; 8:45 am]
BILLING CODE 6750-01-P

DEPARTMENT OF HEALTH AND
HUMAN SERVICES

Medicare Program; Technical Review
Panel on the Medicare Trustees
Reports; Extension of Deadline for
Nominations for Members

AGENCY: Assistant Secretary for
Planning and Evaluation, HHS.
ACTION: Notice.

SUMMARY: This notice extends the
deadline for nominations for members
of the panel. The original deadline was
April 9, 2004. The Medicare Board of
Trustees has requested the Secretary of
Health and Human Services (who is one
of the Trustees) to establish a panel of
technical experts to review the
assumptions and methods underlying
the Hospital Insurance (HI) and
Supplementary Medical Insurance (SMI)
Trust Fund annual reports.

EFFECTIVE DATE: Nominations for
members will be considered if we
receive them at the appropriate address,
as provided below, before 5 p.m. on
April 30, 2004.

ADDRESSES: Mail or deliver written
nominations to the following address:
Hubert H. Humphrey Building, Room
443-F.8, 200 Independence Avenue,
SW., Washington, DC 20201. Documents
may be e-mailed to
andrew.cosgrove@hhs.gov.

FOR FURTHER INFORMATION CONTACT:
Andrew Cosgrove, (202) 205—8681.
SUPPLEMENTARY INFORMATION:

I. Background

The Board of Trustees of the Medicare
Trust Funds (the Hospital Insurance (HI)
and Supplementary Medical Insurance
(SMI) Trust Funds) report annually on
the financial condition of the trust
funds. The reports describe the trust
funds’ current and projected financial
condition, within the next 10 years (the
“short term”’) and indefinitely into the
future (the “long term”). The Medicare
Board of Trustees has requested the
Secretary of Health and Human Services
(who is one of the Trustees) to establish
a panel of technical experts to review
the assumptions and methods
underlying the HI and SMI annual
reports. The panel will consist of up to
7 members, selected by the Secretary or
a designee, and a Chair, who is
appointed by the Secretary or a
designee.

The panel will meet periodically
throughout its existence, until it has
completed its work. The work of the
panel is technical in nature and will
concentrate on the long term financing
of the Medicare program. We will
prepare the agenda for the panel’s
activities, which will set the items for
discussion.

We are requesting nominations for
members to serve on the panel. Panel
members serve with compensation, and
travel, meals, lodging, and related
expenses will be reimbursed in
accordance with standard government
travel regulations. We have a special
interest in ensuring that women,
minorities, and the physically
challenged are adequately represented
on the panel and encourage
nominations of qualified candidates
from those groups.

II. Provisions of This Notice

A. Criteria for Nominees

Nominees should possess knowledge,
experience, and expertise in areas such
as the Medicare program, health
economics, and actuarial science, or any
other relevant expertise.

It is not necessary that any nominee
possess expertise in all of the areas
listed, but each should have significant,
relevant experience in at least one area.
Members of the panel will serve for the
entire duration of the panel.

Any interested person may nominate
one or more qualified individuals. Self-
nominations will also be accepted. Each
nomination must include a letter of
nomination, a curriculum vita of the
nominee, and a statement from the
nominee that the nominee is willing to
serve on the panel.
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